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reflected that the decrease in the level of happiness of the Indonesian people 
can be caused by a decrease in the income level of the Indonesian people 
during the Covid-19 pandemic. This is reinforced by data on the decline in 
Indonesia's economic status from middle-upper to lower-middle class (World 
Bank, 2020, 2021). In addition, the level of household expenditure per capita, 
which describes a household's ability to meet their daily needs, has also 
decreased (BPS, 2021; Izzati, 2021). Approximately 82% of the proportion of 
productive people in Indonesia (ie, those consisting of generations X, Y, and 
Z), has experienced a decrease in income due to the Covid-19 pandemic 
(BPS, 2020). OJK (2020) states that the millennial generation aged 25-44 years 
is the generation most affected by the Covid-19 pandemic from a financial 
perspective.

In addition to the declining income of the Indonesian people, the level of 
financial literacy has also decreased in line with the slowdown in global 
economic growth due to the uncertainty over how quickly the Covid-19 
pandemic will end (Basmar & Hasdiana, 2021; Marzuki et al., 2021). Financial 
literacy is also known as financial knowledge which leads to information in 
decision making (Ouachani et al., 2021). OJK (2019) reports data that the level 
of financial literacy of the Indonesian people is 38%. This figure is much lower 
than other ASEAN countries (such as Singapore, Malaysia and Thailand), and 
low when compared to Indonesia's financial inclusion rate which is already at 
76%.

In terms of savings ownership, the Household Survey conducted by Susenas 
(2020) reported that around 51% of Indonesian households did not have 
savings in the form of money or goods to meet their living needs during the 
pandemic, and they even tended to choose ways by selling and duplicating 
goods for the sake of their savings. survive in the face of the Covid-19 
pandemic crisis. This condition, in addition to reflecting a low level of financial 
knowledge, also reflects their inability to maintain the funds they have through 
the absence of emergency fund ownership.

In terms of investment activities, the Financial Services Authority (2020) stated 
that the Covid-19 pandemic had caused a decline in the Jakarta Composite 
Index (IHSG). This condition illustrates that investors are starting to divert their 
investment in capital market instruments due to concerns about investing 
in the capital market during the Covid-19 pandemic. Talwar et al. (2020) 
explained that investor activity in the capital market was heavily influenced 
by financial issues that were occurring during the pandemic. The same is true 
of investment in property where the pandemic has caused a decrease in the 

purchase and demand for property in Indonesia (Dewi et al., 2021).

A person is said to have financial satisfaction if he has: (1) the availability of 
sources of funds that can be used to fulfill all of his financial obligations, (2) the 
ability and flexibility in managing money to avoid financial problems, namely 
lack of money in the future, and (3 ) the ability to maintain and develop financial 
resources from time to time to achieve long-term financial goals (Bruggen et 
al., 2017; Zemtsov & Osipova, 2016; Commerton Forde et al., 2018; Botha et 
al., 2020). Referring to the concept of financial satisfaction and based on the 
problems described earlier, it indicates a decrease in the level of financial 
satisfaction during the Covid-19 pandemic.

Individuals in developing countries will experience many challenges in 
achieving financial satisfaction (Bruggen et al., 2017; Kempson et al., 2017). 
Financial satisfaction is described as a subjective measure, meaning that even 
if two individuals have the same income, they will not necessarily have the 
same financial satisfaction (Kempson et al., 2017; Ali et al., 2015; Xiao & O'Neill, 
2018; Housel, 2020; Oquaye et al., 2022). Differences in financial satisfaction 
felt by individuals are influenced by the development of the stages of the life 
cycle that they are going through, so that it will lead to different perceptions 
and interpretations (Hira and Mugenda, 1999; Vera-Toscano et al., 2006; 
Malone et al., 2010 ).

Although reports from OJK (2019) and previous research explain that income 
is closely related to financial satisfaction (Delafrooz and Paim, 2011; Kalra Sahi, 
2013; Rahman et al., 2021; Owusu, 2021), there are results of previous studies 
that found a relationship no significant effect between the two (Sadiq et al., 
2018). The results of this study can explain that the possibility of income is 
not the only factor that influences individual financial satisfaction. Along with 
the increasing number of studies related to financial satisfaction in individuals, 
everyone is increasingly aware that the money or income they have is not the 
only way to increase their financial satisfaction (Housel, 2020).

Individuals can achieve high financial satisfaction at any level of income they 
earn, if they are equipped with knowledge in managing money well (Lusardi 
& Mitchell, 2014; Housel, 2020). Financial knowledge can predict individual 
financial satisfaction (Saurabh & Nandan, 2018;Ali et al., 2019;Lee & Dustin, 
2021). Individuals who have a high perception of the level of financial 
knowledge they have will lead to more responsible financial decisions 
compared to ordinary people in general, because they tend to understand 
more about various aspects of their financial condition (Saurabh & Nandan, 
2018; Lusardi, 2019; Lee & Dustin, 2021). Contrary to the results of this study, 
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Abstract

The COVID-19 pandemic has had a changing impact on the world economy, including Indonesia. This study aims 
to analyze the influence that income, perceived financial knowledge, perceived financial stress, and COVID-19 
awareness had on spending behavior and their impact on achieving financial satisfaction when the COVID-19 
variant of the Omicron pandemic hit Indonesia. In this study, path analysis and data collection techniques 
were used to conduct an online survey of 237 unmarried students with household and occupation registration. 
The findings from this study are that income, perceived financial knowledge, perceived financial stress, and 
awareness of COVID-19 have direct and indirect effects on financial satisfaction of individuals. The findings of 
this study show that, even during the COVID-19 pandemic,
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Introduction

Basically, everyone wants to achieve happiness in their life. The presence of the Covid-19 virus, which has 
occurred since it was designated by WHO in 2020 as a pandemic status, had increased the happiness level 
of the Indonesian people in the early days of the pandemic (World Happiness Index, 2021). However, in 2021 
there will be a decline in the level of happiness for the Indonesian people because that year Indonesia recorded 
the highest number of deaths due to Covid-19 and was ranked number 2 in Asia (Worlddometers, 2021; World 
Happiness Index, 2021). The decline in the happiness of the Indonesian people during the Covid-19 pandemic 
could be caused by a decrease in their level of life satisfaction because happiness is closely related to life 
satisfaction (Oquaye et al., 2022). An important focus in achieving life satisfaction levels is often associated with 
financial problems (Van Praag et al., 2010; Zemtsov & Osipova, 2016; Bruggen et al., 2017; Oquaye et al., 2022). 
Research related to financial satisfaction can describe the output of the usefulness of a government program 
performance that is felt directly by individuals in the community so that it is often used as a benchmark for 
evaluating the performance of development programs by the government (Ristanto, 2022).

The Happiness Level Measurement Survey conducted by the Central Statistics Agency (BPS, 2021) shows that 
residents with higher incomes also tend to have higher levels of happiness. From this description it can be 
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financial satisfaction is not influenced by one's financial knowledge (Hirnoven, 
2018; Stromback et al., 2020; Owusu, 2021).

On the other hand, the Covid-19 pandemic will certainly not only have an 
effect on an increasingly uncertain economy but will also have an impact 
on everyone's psychological condition (Panayiotou et al., 2021). Economic 
uncertainty has an impact on psychological disorders of individual emotions 
in the form of feelings such as: anxiety, fear, and depression (Zajacova et al., 
2020; Florin et al., 2020). Disorders of anxiety, fear, and depression can arise 
because individuals have the perception of not being able to meet all their 
needs due to limited funds they have or what is referred to as financial stress 
(Rahman et al., 2021; Xiao & Kim, 2021).

Individuals can unconsciously be careless in managing their finances and can 
ultimately hinder the achievement of financial satisfaction, if they are unable 
to control their emotional psychological conditions that come from within 
the individual and their environment (Joo & Grable, 2004; Sabri & Falahati, 
2013; Lee & Dustin, 2021; Rahman et al., 2021). Behavioral financial theory 
explains that in behaving, individuals are often influenced by psychological 
factors in decision making so that they often behave irrationally (Ricciardi & 
Simon, 2000). The concept and results of this study are different from previous 
research (Sherlyani & Pamungkas, 2020).

In addition to these three factors, it is known that the experience factor of the 
Covid-19 pandemic can also influence individual financial satisfaction (Yuesti et 
al., 2020; Memarista et al., 2022), along with the abundance of information and 
ease of access in finding information about Covid-19. 19 will raise awareness 
among the public regarding the Covid-19 virus (Pham et al., 2020; Anand et 
al., 2020). Awareness is an individual's sensitivity to things that are happening 
which in this study are related to the Covid-19 virus (Goleman, 1998; Onder, 
2006). The presence of awareness of Covid-19 can lead to vigilance and 
preparation so that it encourages the formation of good money management 
behavior so that it can have an impact on financial satisfaction (Rogers, 1974; 
Capuano and Ramsay, 2011; Widyastuti et al., 2016; Singh & Verma, 2023). 
Covid-19 awareness has an indirect influence on financial satisfaction (Anand 
et al., 2020). To the best of the researchers' knowledge, studies regarding the 
influence relationship that occurred between Covid-19 awareness on financial 
satisfaction were found to be very limited.

The inconsistency of research results between income, financial knowledge, 
financial stress, and financial satisfaction, illustrates the possibility of the 
need for a mediating variable that can bridge the influence relationship that 
occurs between the two. The results of previous research explain that financial 
behavior can be used as a mediating variable and is the strongest influence 
in achieving financial satisfaction (Saurabh & Nandan, 2018; Aliet al., 2019; 
Rahman et al., 2021).

Theory of Life-Span Development (Baltes, 1987 in Santrock, 2012) supports 
financial behavior which can be used as a mediating variable in influencing 
financial satisfaction, along with the life cycle development phase, every 
human being must understand what factors are able to make them achieve 
satisfaction in life which in this study is financial satisfaction. The achievement 
of financial satisfaction in every human being is inseparable from the adoption 
of the behavior that is formed, so that every human being must try to form a 
good behavior in order to be able to achieve satisfaction and success in life 
(Ajzen, 2005). Factors forming behavior in the development of human life are 
often colored by psychological emotional processes, the level of knowledge 
possessed, as well as environmental influences that often change according 
to the conditions of the development phase of human life (Bruggen et al., 
2017; Mahendru, 2021). Factors underlying an individual's behavior often 
involve emotional processes, characteristics, and preferences that are also 
explained through financial behavior theory (Ricciardi & Simon, 2000; Baker & 
Nofsinger, 2010). Furthermore, the Theory of Planned Behavior (Ajzen, 2005) 
explains that a person behaves because there are several underlying factors, 
including interactions between personal characteristics, attitudes, norms, and 
self-control that trigger intentions to behave well or not. Factors underlying 
an individual's behavior often involve emotional processes, characteristics, 
and preferences that are also explained through financial behavior theory 
(Ricciardi & Simon, 2000; Baker & Nofsinger, 2010). Furthermore, the Theory 
of Planned Behavior (Ajzen, 2005) explains that a person behaves because 
there are several underlying factors, including interactions between personal 
characteristics, attitudes, norms, and self-control that trigger intentions to 
behave well or not. Factors underlying an individual's behavior often involve 
emotional processes, characteristics, and preferences that are also explained 
through financial behavior theory (Ricciardi & Simon, 2000; Baker & Nofsinger, 
2010). Furthermore, the Theory of Planned Behavior (Ajzen, 2005) explains 
that a person behaves because there are several underlying factors, including 
interactions between personal characteristics, attitudes, norms, and self-
control that trigger intentions to behave well or not.

The financial impact felt by individuals due to the Covid-19 pandemic, made 
researchers want to analyze and review how income, financial knowledge, 

financial stress, and awareness of Covid-19 can influence the formation of 
spending habits for individuals in achieving financial satisfaction. As far as 
literacy studies are conducted by researchers, research on the influence of 
Covid-19 awareness on the formation of financial behavior as reflected in 
behavior in spending money, and financial satisfaction in unmarried individuals 
using the path analysis method, has never been done before. Research related 
to financial satisfaction has been carried out before. Researchers previously 
conducted research by creating relationships between different variables, 
objectives, methods, subjects, and variables (Falahati et al., 2012). Therefore, 
this research is still feasible and relevant to be re-examined at this time, using 
different measurement approaches and methods.

Literature Reviews

Financial Satisfaction

Financial satisfaction is the level of perceived satisfaction felt by individuals 
because they have sufficient money to meet all their needs and desires (Hira & 
Mugenda, 1999; Bruggen et al., 2017). The concept of financial satisfaction can 
be described as a subjective measure as a means of achieving quality of life 
satisfaction, which is further described as a form of happiness (Malone et al., 
2010; Kempson et al., 2017; Zemtsov & Osipova, 2016; Bruggen et al. al., 2017; 
Barrafrem et al., 2020; Oquaye et al., 2020; Mahendru, 2021). Various ways can 
be improved by individuals to be able to achieve financial satisfaction even 
though they are facing challenges due to the Covid-19 pandemic. Financial 
satisfaction can be achieved by individuals if they are able to form good 
money management behavior.Zemtsov & Osipova, 2016; Bruggen et al., 2017; 
Barrafrem et al., 2020; Mahendru, 2021; Owusu, 2021).

Income

All incoming cash that can be sourced from receiving salaries, wages, bonuses, 
tips, royalties, commissions, and other business results that are obtained 
routinely by individuals every month before taxes and other deductions are 
defined as income (Aboagye and Jung, 2008; Archuletta et al. al., 2013; Lestari, 
2020). Income owned by individuals can further increase consumptive patterns 
to meet their needs and desires so that it will be easier to achieve satisfaction 
in their lives (Newman et al., 2006). The higher the income earned, the more 
flexibility individuals will have in managing their finances (Lee & Dustin, 2021; 
Rahman et al., 2021). Freedom in managing money is synonymous with the 
characteristics of people who have financial satisfaction (Bruggen et al., 2017; 
Commerton Forde et al., 2018; Botha et al., 2020). The theory of needs (Maslow, 
1943, 1958) supports this, that money is needed by every individual, especially 
to fulfill his most basic needs first (such as clothing, food, shelter, education, 
health) in order to be able to achieve satisfaction to achieve a higher level of 
needs. The next high because basically human nature always wants to achieve 
satisfaction at a higher level of needs.

H1: Increasing individual income, will be able to further increase financial 
satisfaction

Financial Knowledge

Financial knowledge is an individual's understanding of the concept of financial 
management so that they can make the right financial decisions and avoid 
financial problems (Noctor et al., 1992; Chen & Volpe, 1998; LaBorde et al., 
2013; Lusardi & Mitchell, 2014; Ouachani et al. al., 2021). The main problem 
in individual finances is lack of money. A person is said to have good financial 
knowledge if he can make rational financial decisions (Lusardi & Mitchell, 2014). 
Financial knowledge is often associated with a person's level of confidence in 
understanding how well he understands the concept of managing his personal 
finances (Saurabh & Nandan, 2018; Riitsalu & Murakas, 2018; Lind et al., 2020). 
Financial knowledge that uses the perception of self-assessment, will better 
describe past experience, self-control, and confidence in making the right 
financial decisions (Clark et al., 2017; Saurabh & Nandan; 2018). Individuals 
who have high confidence and self-confidence that they have good financial 
knowledge will tend to be more responsible in every financial decision making. 
Previous research supports this (Robb & Woodyard, 2011; Riitsalu & Murakas, 
2018; Saurabh & Nandan, 2018; Lind et al., 2020; Lee & Dustin, 2021), financial 
knowledge that is subjectively measured is found to have a strong influence 
in shaping financial behavior so that it has an impact on increasing financial 
satisfaction, compared to financial knowledge which is measured objectively 
using individual cognitive abilities. 2014; Saurabh and Nandan, 2018; Lee and 
Dustin, 2021, Owusu, 2021). 2014; Saurabh and Nandan, 2018; Lee and Dustin, 
2021, Owusu, 2021).

H2: Increasing individual financial knowledge will be able to further increase 
financial satisfaction.

Financial Stress

Perceptions of individual emotional psychological states in the form of 
worry, anxiety, excessive fear related to the availability of money and debt 
ownership are defined as financial stress (Lee & Dustin, 2021; Xiao & Kim, 
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in Santrock, 2012). 2020; Memarista et al., 2022; Singh & Verma, 2022). Theory 
of Life Span Development which explains that factors from social-emotional 
processes originating from circumstances around a person's environment can 
trigger high and low life satisfaction, supporting this (Baltes in Santrock, 2012).

H4: Increased awareness of COVID-19 Omicron in individuals will be able to 
further increase financial satisfaction.

Spending Behavior

Spending behavior includes part of financial behavior. Behavioral finance 
isindividual attitudes and abilities in managing finances to be successful in life 
(Hira and Mugenda, 1999; Loix et al., 2005; Xiao, 2008; Falahati et al., 2012). 
Previous research has explained many different concepts about financial 
behavior. Fachrudin & Silalahi (2022) use measurements of investment and 
debt behavior as part of financial behavior. Copur & Gutter (2019) uses 
measurements of spending and saving behavior as a combined part of 
measuring behavior towards money management. The same was done by 
previous researchers (Sabri and MacDonald, 2010; Widyastuti, et al, 2016; 
Setiawan et al., 2020; Rahman et al., 2021). Previous research underlined the 
importance of measuring money management behavior towards spending 
behavior (Setiawan et al., 2020). Someone who has good behavior in spending 
the funds they currently have will have a major influence on their habits in 
carrying out saving and investing activities in the future (Sabri & MacDonald, 
2010; Hayhoe & Gutter, 2012; Jeevitha & Priya, 2019; Setiawan et al., 2020). 
The behavior of spending funds includes activities of planning spending of 
funds, activities of being able to set aside part of the funds to be spent entirely, 
and activities of being able to buy goods according to their needs (Andriani & 
Nugraha, 2018). The same thing was conveyed by Hayhoe & Gutter (2012) that 
a person is said to have good financial behavior if he: (1) spends less money 
than he earns, (2) has a written spending plan, (3) monitors his spending plan, 
and (4) have clear goals. A person who is skilled at managing his funds as shown 
through spending his funds rationally will have an influence on increasing 
his financial satisfaction (Atkinson and Messy, 2012; Owusu, 2021; Rahman 
et al., 2021; Lee and Dustin, 2021). Behavioral finance theory supports this 
(Ricciardi & Simon, 2000). This theory emphasizes the importance of a person 
to override emotional psychological influences in making decisions in order to 
achieve life satisfaction. In addition, the theory of needs (Maslow, 1943, 1958) 
also supports this, that if a person has a high level of income and has good 
financial knowledge, then if a person is unable to control the psychological 
emotions that arise from the financial stress he has , then it can trigger 
financial decisions that are not in accordance with their own needs or can be 
said to be inappropriate. Making the wrong financial decisions will result in an 
inability to manage finances properly. Individuals who are unable to manage 
their finances well will find it difficult to fulfill their needs, desires and fulfill 
all their obligations, so that financial satisfaction will be difficult to achieve. 
The influence of financial behavior on financial satisfaction is supported by the 
theory of planned behavior that individual characteristics, attitudes, norms, 
and self-control work together in the formation of a behavior (Ajzen, 2005).

H5: The better a person is at spending his funds, the more financial satisfaction 
he will be able to increase.

The theory of life-span development (Baltes, 1987 in Santrock, 2012) explains 
that humans must know what can shape the achievement of life satisfaction 
and well-being, along with the time and development of their life cycle. The 
theory also emphasizes the importance of forming behavioral habits that can 
create one's life satisfaction. Based on this theory, achieving well-being and 
financial satisfaction is influenced by various factors. These factors include 
normative factors, in this case income. Cognitive factors in the perspective 
of this theory that the development of financial satisfaction can be triggered 
from the level of financial knowledge. The next factor explaining the triggers 
for individuals to achieve financial satisfaction is triggered by socio-emotional 
factors, namely the level of financial stress. Interaction factors between 
environment, history, and social can explain each individual's awareness of 
Covid-19 which can trigger the achievement of financial satisfaction. These 
factors can influence the behavior habits of each individual in this case is the 
financial behavior of each individual, to achieve financial satisfaction.

More about the formation of one's behavioral habits is explained through 
Theory of Planned Behavior (TPB) (Ajzen, 2005). According to this theory, 
individual behavior habits are formed by intentions in taking action, which 
in forming an intention will be influenced by various kinds of internal and 
external factors. Every action adopted by an individual is strongly influenced 
by the belief that the action can be carried out successfully, the existence of 
elements of social environmental factors that support the adoption of the 
action, and having a positive attitude towards the action. This theory has been 
widely confirmed that the level of income, knowledge possessed by a person, 
emotional psychological elements,

H6: Increasing individual income will be able to further improve one's good 
habits in carrying out spending activities.

2021; Rahman et al., 2021). Different terms are also used to describe the same 
construction as financial stress, including: financial strain, financial anxiety, 
financial uncertainty, and economic worry (Xiao & Kim, 2021). Psychological 
factors (such as financial stress) have a role in determining financial 
satisfaction, especially in conditions of ongoing economic crises such as the 
Covid-19 pandemic (Gardarsdottir & Dittmarr, 2012; Barrafrem et al., 2020; 
Mahendru, 2021). The Covid-19 pandemic has created uncertainty for the 
world economy and everyone can have different perceptions and strategies 
in dealing with these conditions, such as: some are increasingly focused on 
managing money properly, and on the contrary, some are ignoring matters 
related to with personal financial management information (Barrafrem et 
al., 2020). Failure to manage money will cause financial stress and will have 
a negative impact on productivity in all aspects of life so that it will reduce 
the level of financial satisfaction (Gardarsdottir & Dittmar, 2012; Delafrooz 
and Paim, 2011; Mahendru, 2021). Research by Memarista et al. (2022) 
explained that Indonesian people experienced an increase in financial anxiety 
during the Covid-19 pandemic. Individuals who have financial stress tend 
to act irrationally by taking short-cut solutions such as going into debt or 
borrowing money, so that all their needs are met (Mahendru, 2021; Rahman 
et al., 2021; Lee and Dustin, 2021). Debt is bad financial behavior because it 
can further worsen a person's financial condition if it is not measurable, on 
the other hand debt can also further build wealth (Walson & Flitzsimmons, 
1993; Mahendru, 2021). Debt behavior can result in a person's tendency to 
reduce saving behavior (Aboagye & Jung, 2018). Behavioral financial theory 
(Ricciardi & Simon, 2000; Mahendru, 2021) supports this, that if individuals are 
more inclined to emotional psychological influences it can have an impact on 
making irrational financial decisions, it means having a bad impact on his life, 
so that it will reduce his financial satisfaction. On the other hand, based on 
Maslow's theory of needs (1943, 1958) explains that everyone must be able 
to try to meet their basic needs first. Satisfaction will be achieved after basic 
needs are met, and someone will try to meet higher needs, which require a 
sense of financial security. Individuals who have indications of financial stress 
may occur due to unfulfilled basic needs in the form of the need to meet the 
basic needs of life every day so as not to cause feelings of satisfaction. 1958) 
explains that everyone must be able to try to meet their basic needs first. 
Satisfaction will be achieved after basic needs are met, and someone will try to 
meet higher needs, which require a sense of financial security. Individuals who 
have indications of financial stress may occur due to unfulfilled basic needs 
in the form of the need to meet the basic needs of life every day so as not to 
cause feelings of satisfaction. 1958) explains that everyone must be able to try 
to meet their basic needs first. Satisfaction will be achieved after basic needs 
are met, and someone will try to meet higher needs, which require a sense 
of financial security. Individuals who have indications of financial stress may 
occur due to unfulfilled basic needs in the form of the need to meet the basic 
needs of life every day so as not to cause feelings of satisfaction.

H3: Increasing financial stress on individuals will be able to further increase 
financial satisfaction.

Omicron COVID-19 Awareness

Awareness is an individual's sensitivity to things that are happening related to 
Covid-19, especially in the Omicron variant (Goleman, 1998; Onder, 2006). Since 
Covid-19 was designated as a Global Pandemic by WHO on March 11 2020, 
many countries have started implementing policies and preventive measures 
to reduce the spread of the Covid-19 virus. The Indonesian government is 
also implementing various preventive measures, such as: implementing social 
distancing, lockdown, isolation, and even imposing a curfew, as stipulated in PP 
No. 21 of 2020. The activity restrictions implemented in Indonesia have caused 
a number of economic losses (Hardiwadoyo, 2020). Siallagan's research (2020) 
explains that the Indonesian people experienced financial difficulties during 
Covid-19 which was reflected in a decrease in the level of public consumption 
which was limited in meeting basic needs. Activity restrictions will have an 
effect on decreasing financial satisfaction if individuals are unable to have 
awareness of the symptoms, causes of disease, prevention and control of 
the Covid-19 virus (Anand et al., 2021). Individuals who have a high level of 
awareness of the Omicron variant of Covid-19, are expected to have earlier 
attention, vigilance, and preparation to overcome the worse impact that will 
occur on their financial condition because awareness is an intrinsic factor that 
causes one's financial satisfaction (Rogers, 1974, Capuano & Ramsay, 2011; 
Widyastuti, et al., 2016). The presence of awareness of Covid-19 can increase 
one's level of health where the level of health is an important factor so that a 
person can work well so that he is able to have income and it will be easier to 
obtain financial satisfaction (Savage et al., 2020; Memarista et al., 2022; Singh 
& Verma, 2022). Theory of Life Span Development which explains that factors 
from social-emotional processes originating from circumstances around a 
person's environment can trigger high and low life satisfaction, supporting 
this (Baltes in Santrock, 2012). 2020; Memarista et al., 2022; Singh & Verma, 
2022). Theory of Life Span Development which explains that factors from 
social-emotional processes originating from circumstances around a person's 
environment can trigger high and low life satisfaction, supporting this (Baltes 
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H7: Increasing individual financial knowledge will be able to further improve 
one's good habits in carrying out spending activities.

H8: Increasing individual financial stress will be able to further reduce one's 
good habits in carrying out spending activities.

H9: Increased awareness of COVID-19 in individuals will be able to further 
improve one's good habits in carrying out their fundraising activities.

H10: Increased income mediated by the better a person is in spending his 
funds, will increase his financial satisfaction.

H11: Increasing individual financial knowledge mediated by getting better at 
spending their funds will increase their financial satisfaction.

H12: The increase in individual financial stress mediated by the better a person 
is in spending his funds will increase his financial satisfaction.

H13: Increasing individual awareness of COVID-19, mediated by getting better 
at spending their funds, will increase their financial satisfaction.

Based on the description of the hypothesis, it can be described the causality 
relationship between variables as shown in (Figure 1)

Methodology

Respondent

To test the hypothesis, this study used a quantitative research approach, using 
a questionnaire and cross-sectional data from respondents who were selected 
based on certain criteria. Data was collected electronically via Google Forms, at 
the time the Omicron variant of the COVID-19 case first appeared in December 
2021.

Respondent criteria used in this study were selected based on selecting 
population criteria with a saturated sample to be able to meet the elements 
of internal validity related to the variables to be studied (such as: financial 
satisfaction which is closely related to individual income gain, and financial 
knowledge is closely related to financial background). behind individual 
financial education). The population criteria in this study were: (1) students 
with enrolled status in the Master of Management Study program, (2) having 
studied related to financial management courses, (3) having a job, and (4) 
having unmarried status. The reason for selecting Master of Management 
Students as the subject of this research is due to the following.

1.	 Master of management students are considered to have studied 
courses related to financial management which are closely related to the 
financial knowledge variable that will be examined in this study. Business 
majors have a higher perception of financial knowledge than other majors 
(LaBorde et al., 2013).

2.	 Master of management students have the same educational 
background, that is, have taken undergraduate or undergraduate studies. 
The level of education is very important in influencing individual financial 
satisfaction (Owusu, 2021).

3.	 Master of management students have a tendency not only to study, 
but also to work.

4.	 Master students are relatively younger than doctoral students, so 
they have a tendency to have unmarried marital status.

5.	 Previous research revealed that a homogeneous group is needed 
to provide a correct assessment of financial satisfaction (Oquaye et al., 2020).

Based on the selection criteria for the respondent population, a total saturated 
sample of 237 students was obtained. This is in accordance with Hair et al. 
(2017) that the minimum sample for an exploratory study is at least ten times 
the number of constructs in the study. This study used 6 construct variables, 
meaning that the minimum sample used in this study was 60, while in this 
study a sample of 237 students was used from the total number of Master 
of Management students at Brawijaya University, which totaled 353 students.

Measurement

Income. Measured on the basis of all cash inflows which can be sourced 
from receiving salaries, wages, bonuses, tips, royalties, commissions, or 
other business results that are obtained routinely by individuals every month 
before taxes and other deductions, using an interval scale of 5 categories 
based on East Java Provincial Minimum Wage (UMP) data for 2022, namely: 
(1) ≤Rp. 2,000,0000, (2) Rp. >2,000,000 – Rp. 4,000,000, (3)> Rp. 4,000,000 Rp. 
6,000,0000, (4)> Rp. 6,000,000 – Rp. 8,000,000, and (5) > Rp. 8,000,000.

Financial Knowledge. Measured based on definitions from Chen & Volpe (1998), 
LaBorde et al (2013), Adiputra (2021) measures financial knowledge through an 
understanding of: basic general personal finance, money management, credit 
and debt, savings and investment, and risk management. Based on these 
definitions, researchers created a financial knowledge perception scale using a 
5-point perception measurement scaleLikert based on respondents' responses 
to a scale of 1 (strongly disagree) to 5 (strongly agree). The higher the score on 
the scale indicates the perceived level of better financial knowledge.

Financial Stress measured based on the definition from Lee & Dustin (2021); 
Rahman et al. (2021), which measures the level of financial stress on: debt 
ownership, and perceived fears of not being able to meet needs in the short 
and long term. Based on this definition, the researcher constructed a scale of 
perceptions of financial stress on debt ownership using a 5-point Likert scale 
perception measurement based on respondents' responses to a scale of 1 (if all 
sources of indications of debt stress were answered no or the total score was 
0) to a scale of 5 ((if all sources of debt stress indications answered no or a total 
score of 4). Meanwhile, to measure financial stress on perceived concerns in 
having sufficient money in the short and long term, measured using a 5-point 
Likert scale measurement perception based on respondents' responses to a 
scale of 1 (strongly disagree) to a scale of 5 (strongly agree). The higher the 
score indicates a person's tendency to have a higher level of financial stress.

COVID-19 awareness. measured according to the definition of Anand et al. 
(2020), using a 5-point Likert scale based on respondents' responses to a scale 
of 1 (disagree) to 5 (strongly agree). The higher the score indicates a person's 
tendency to have a higher level of awareness.

Figure 1. Research Conceptual Framework; Source: Author 2023.
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Spending behavior. measured based on the definition of Adriani & Nugraha 
(2018), Setiawan et al. (2020), using a 5-point Likert scale based on respondents' 
responses to a scale of 1 (disagree) to 5 (strongly agree). The higher the score, 
the more stringent the individual's tendency to spend the funds they have. 
Conversely, the lowest scores reflect individuals who are looser in managing 
money. Behavior in spending activities is categorized into two parts: Scores 
1-3 reflect loose spending and scores above 3 to 5 indicate better money 
management behavior.

Financial Satisfaction. Measured based on the definition of Hira & Mugenda 
(1999),Commerton Forde et al. (2018), Botha et al. (2020), Muresan et al. (2021), 
using several items that reflect satisfaction with: (1) the availability of sources of 
funds that are able to be used to fulfill all of its financial obligations (measured 
by being satisfied with the amount of income currently earned), (2) the ability 
and flexibility in managing money to avoid financial problems, namely lack 
of money in the future (satisfied with having knowledge in managing money, 
satisfied with the ability to pay bills on time), and (3) the ability to maintain 
and develop sources of funds owned from time to time to achieve long-
term financial goals (satisfied with the amount of savings currently owned , 
satisfied with the ownership of investment assets (both real investment assets 
(property, gold) and financial (deposits, bonds, mutual funds, crypto)), satisfied 
with the ownership of protection funds in the form of insurance).

Data Analysis Technique

The collected data is processed and analyzed with SPSS with path analysis. 
First, a pilot test was conducted to measure the validity and reliability of the 
research instrument in the form of a questionnaire as a research measurement 
tool. Then performed analysis techniques, including: descriptive statistics, 
classic assumption test, path analysis, and Sobel test (Sekaran & Bougie, 2016).

Results

Relationship between Variables

The results of the path analysis are presented in Figure 3. The path analysis 
test is divided into three parts, namely (1) examining the direct effect of the 
independent variables on spending behavior, (2) testing the direct effect of 
the independent variables and spending behavior on financial satisfaction, and 
(3) examine the indirect effect of income, independent variables on financial 
satisfaction through spending behavior. In addition, the results of the path 
analysis test are also presented in (Figure 2, Table 1).

Direct Effect (First Equation)

Based on Table 1. Presents the results of the analysis of the direct influence 
on income, financial knowledge, financial stress, and awareness of Omicron's 
Covid-19 on spending behavior with the following equation.

Z = 0.236 X1 + 0.135 X2 + 0.310 X3 + 0.325 X4 + e1

Spending behavior: The findings of this study show that the level of spending 
behavior is related to income, financial knowledge, financial stress, and 
awareness of COVID-19. A positive income coefficient is interpreted as those 
who have a higher level of income; the better they are at managing their 
finances in terms of spending their funds. Financial knowledge has a positive 
direct effect on spending behavior indicating that those who have a good 
level of understanding of the concept of money management report having 
better money management as well. However, those with high levels of financial 
stress report better management of their money. which is reflected through 
the activity of increasingly planning personal financial budgeting, avoiding 
extravagance, and a lifestyle of hedonism. As expected, the higher a person's 
awareness of COVID-19, especially the Omicron variant, will make them better 
at spending their funds.

Direct Effect (Second Equation)

Based on Table 1 Presents the results of the analysis of the direct effect on 
income, financial knowledge, financial stress, and awareness of Covid-19 on 
financial satisfaction with the following equation.

Y = 0.303 X1 + 0.526 X2 – 0.134 X3 – 0.187 X4 + 0.272 Z + e2

Financial satisfaction: The findings of this study indicate that financial 
satisfaction is related to income, financial knowledge, financial stress, 
awareness of COVID-19, and spending behavior. A positive income coefficient 
is interpreted as those who have higher levels of income will report having 
higher financial satisfaction. Financial knowledge has a positive direct effect 
on financial satisfaction indicating that those who have a good level of 
understanding of the concept of money management report having better 
financial satisfaction as well. In accordance with the theory of planned 
behavior (Ajzen, 2005), financial behavior (Ricciardi & Simon, 2000), and needs 
(Maslow1943,1958)that those who have a high level of financial stress report 
lower financial satisfaction, which is reflected through satisfaction with the 
availability of funds, the ability to manage money well, and maintain and 
develop the wealth they have. Other findings actually reveal that the higher 
the level of awareness of COVID-19 will actually make them have a lower level 
of financial satisfaction.

Sobel Test

The Sobel test is to examine the indirect effect of income, financial knowledge, 
financial stress, and awareness of Covid-19 on financial satisfaction through 
spending behavior. The results of the Sobel test show that there is an indirect 
effect of income, financial knowledge, financial stress, awareness of Covid-19, 
on financial satisfaction through spending behavior. The four independent 
variables have a positive and significant direction of the coefficient, meaning 

Income

Financial
Knowledge

Financial
Stress

Covid-19
Awareness

Financial
Satisfaction

Figure 2. Path Charts.

Ket: Connected Line = Direct Influence, Dotted Line = Indirect Influence

Source: Processed Research Data (2023)
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that good behavior in spending their funds will bridge them to be able to 
achieve high financial satisfaction, even though they are in conditions of lack 
of income, lack of good understanding in managing money, reporting self has 
indications of financial stress.

Implications

Individuals can use these findings to serve as a guide to improve their financial 
satisfaction. Based on this research data, it shows that the level of education 
is very important in forming financial knowledge and reducing financial stress. 
Someone who has a high financial education tends to be more confident in 
using the knowledge they learn, and they will behave in a more financially 
responsible manner, which is reflected in the way they spend their money. 
Someone with a high level of educational background will more quickly realize 
that he is having indications of financial stress, so he will be more aware of 
putting aside his psychological emotions in making a financial decision. 
Therefore, then a more rational financial decision will be created, meaning that 
it will be able to have a good impact on him in the future. This research also 
found that during the Covid-19 pandemic, to be precise when the Omicron 
variant first appeared, individuals were still focused on fulfilling the basic needs 
of their daily life, so they had not yet reached the next level of need, namely the 
need for a sense of security, because they were trying to achieve satisfaction. at the 
level of basic needs. This is in accordance with the theory of needs (Maslow that is, 
the need for security, because it is trying to achieve satisfaction at the level of basic 
needs. This is in accordance with the theory of needs (Maslow that is, the need 
for security, because it is trying to achieve satisfaction at the level of basic needs. 
This is in accordance with the theory of needs (Maslow1943,1958). This study also 
found that the indicators on the question item were satisfied with the ownership 
of an insurance protection fund, other than insurance that was dependent on 
where he worked, was found to have the lowest response. this condition means, 
that it is important for them to be more encourage insurance ownership efforts. 
This study found that the younger generation is not interested in having insurance 
as a form of protection against risk. Therefore, it is necessary to have support from 
insurance service managers to be able to provide appropriate information and 
education about the benefits of insurance, along with the rise of negative news 
related to insurance.

The results of this study provide information related to things that need to be 
improved and improved on individuals. It is hoped that the role of educators 
from institutions or institutions providing financial knowledge education, as 
well as other financial practitioners, is expected to be able to help their clients 
increase financial satisfaction by changing their financial behavior towards 
a more rational, productive, precise, and prioritized scale going forward. In 
addition, it is important for them to provide understanding and information in 
financial skills such as: regarding an understanding of general basic personal 
knowledge, namely interest rates, inflation, personal net worth, and financial 
planning steps, as well as an understanding of managing income and expenses 
, understanding of credit and debt, understanding of savings and investment, 
as well as risk management. Data from the questionnaire shows that although 
the respondents have a high educational background, there are some of them 
who lack basic concepts and calculations in the personal finance system.

Conclusion

This study uses path analysis to reveal a framework for exploring the 
determinants of financial satisfaction, especially during the Covid-19 pandemic 
era. Based on a combination of research findings, empirically observed 
theoretical relationships, and from previous studies on financial satisfaction, 
this conceptual framework provides further insight into the factors that 
determine financial satisfaction. However, these findings are limited by the 
nature of the sample and the exploratory nature of the analysis.

The conceptual framework presented here identifies direct and indirect effects 
on personal financial satisfaction. Income, financial knowledge, financial 
stress, as well as Covid-19 awareness were found to be determinants that have 
a direct or indirect effect on financial satisfaction.

The findings from this study specifically reveal the importance of individuals 

having a high educational background, so that they are able to form a 
responsibility in forming good money-spending behavior habits, meaning 
that they are able to control their level of financial spending by making more 
rational decisions. Higher education background was also found to be very 
important in reducing financial stress that a person has, so that even though 
they are in a state of financial stress, they will still be able to think rationally in 
making financial decisions by finding a way out in the form of a solution that 
can have a good impact on their life. On the other hand, even in the conditions 
of the Covid-19 pandemic era, it did not affect the average respondent in 
having a high level of financial satisfaction.
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